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40% CITY OF WYNDHAM 71% METRO MELBOURNE

% WHO VISIT WILDLIFE PARKS/ZOOS
6% CITY OF WYNDHAM 3% METRO MELBOURNE
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MALE VISITORSAGED 25-29
YEARS OF AGE

16%16% 54%54%

43% CITY OF WYNDHAM 48% METRO MELBOURNE

% WHO GO SHOPPING FOR PLEASURE
15% CITY OF WYNDHAM 13% METRO MELBOURNE
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CITY OF WYNDHAM TOURISM RESEARCH 2020 | DOMESTIC OVERNIGHT SUB-SECTOR SUMMARY
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